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OMI OPERATING INCOME (thousands of dollars ) 


1963 534 

1964 1,082 

1965 1,419 
1966 1,437 
1967* 1,590 


*Before extraordinary charge of $253,019 


arising from the devaluation of the British pound. 


OMI FIVE YEAR EARNINGS SUMMARY (thousands of dollars) 


1963 
Gross billings $99,773 
Fee and commission income $15,971 
Other income, net 167 
16,138 
Salaries & other employee benefits 10,498 
Office, general and other expenses 4,467 
Minority interest 59 
15,024 
Income before taxes 1,114 
Provision for taxes on income 
United States 266 
Foreign O14 
580 
Income before extraordinary 
charge Doe 
Extraordinary charge 
Net income $ 534 
Per share—Income before 
extraordinary charge oA] 
—Extraordinary charge 
—Net income ec, 


—Dividends* 


*Dividends paid after formation of the Company. 


OMI BILLINGS (millions of dollars ) 


1963 
1964 
1965 
1966 
1967 


99.8 


YEAR ENDED DECEMBER 31 


1964 


$125,281 
$ 20,225 


220 


20,445 
12,682 


5344 
100 


18,126 
2.019 


564 
673 


1.297 


1,082 


1965 


$149,488 


$ 23,741 
236 
23,977 
14,459 
6,590 
117 


21,166 


2,811 


644 
748 
1592 


1.419 


1966 


$166,300 
$ 26,675 


263 


26,938 
16,486 


7,361 
42 


23,889 
3,049 


1146 
466 


1,612 


125.3 
149.5 


166.3 
179.2 


1967 


$179,209 
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28,804 
289 


29,093 
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DAVID OGILVY 


Chairman, O&M International 


DONALD ATKINS 
Vice-Chairman, O&M International 


1967 operations: Our most successful to date 


Billings increased 7.8 percent to $179,209,499. 
We became the tenth largest American advertis- 
ing agency in world billings. 

Fee and commission income increased 8.0 per- 
cent to $28,804,161. 

Operating income, before an extraordinary 
charge resulting from the devaluation of sterling, 
increased 10.6 percent to 54°589,771, or 91:46 
per share, compared with $1,437,289, or $1.32 
per share in 1966. 

Net income per share for 1967 after application 
of the extraordinary charge of $.23 per share was 
Slo 

On May 1, 1967, your Directors voted to in- 
crease the dividend rate from $.40 to $.50 a year. 

In 1967, we paid one quarterly dividend of 
$.10 per share and three of $.12% per share. 

Operating income in the United States in- 
creased 8.3 percent. 82.2 percent of your Com- 
pany’s income from operating agencies was 
earned within the United States. 

Outside the United States, operating income 
increased 27.4 percent, as a result of more profit- 
able operations in the United Kingdom and Can- 
ada, and despite expenses in establishing our 
Australian agency and losses in connection with 


closing our Swiss agency. 

In each of the eight countries where we now 
have offices, we added new clients in 1967. The 
complete record is shown on pages 10 and 11. 
Highlights: 

Our U.S. agency was appointed by Merrill 
Lynch, Pierce, Fenner & Smith; Consolidated 
Edison; and Hertz International (for its advertis- 
ing in all foreign countries). 

It was a year of great thrust for our English 
agency in winning new accounts. Included among 
a dozen new assignments were the Gas Council, 
Worthington Beer and three Unilever products. 

In Canada, four new clients were added to our 
roster, and we were selected by General Foods 
and Lever Brothers to handle additional products. 

In Germany, we added Gillette ‘Iechmatic ra- 
zors and AEG household appliances. In addition, 
Unilever awarded us Sanella Margarine and new 
product assignments. 

Other new business on the European continent 
ranged from banks to bed linen, from potato 
chips to portable radios. 

In Australia we got off to an encouraging start, 
winning ten accounts in our first seven months of 


operation. 


Growth in the U.S. A. 


In 1967, Ogilvy & Mather (U.S.) had its most suc- 
cessful year. 

Billings increased $16,870,439 or 17.3 percent 
over 1966. Growth in 1967 came largely from in- 
creased billings of existing clients. We were 
awarded new assignments by Bristol-Myers, 
Campbell Soup Company, General Foods, Gil- 
lette, IBM, Lever Brothers and Mars Incorpo- 
rated. The effect on our income of our three ma- 
jor new accounts (Merrill Lynch, Consolidated 
Edison, and Hertz International) will be felt 
mainly in 1968. 

As we said in last year’s Annual Report, growth 
with present clients is the best testimonial to an 
agency’s performance. Since 1960, our U.S. bill- 
ings have increased by $83,300,000. Two thirds of 
this increase has come from clients we had in 1960. 


Our aim is not to add accounts indiscriminate- 
ly, but to win and serve well those that offer the 
greatest potential for growth and profit. 

The volume of U.S. advertising has grown 
steadily over the past decade, except for 1961, 
when it suffered a small decline. And the larger 
agencies (of which we are one) have tended to 
grow faster than the industry. Advertising’s 
growth has been closely linked to that of the 
Gross National Product. Between 1957 and 1967 
advertising volume rose at an average annual rate 
of 5.1 percent, while the G.N.P. rose an average 
Ol 0 percent 

Over the same period, the growth of the twen- 
ty-five largest advertising agencies averaged 6.4 
percent per year. Ogilvy & Mather’s growth av- 
eraged 21.1 percent per year, a rate four times 


DK eae & eee 


/ 


JOHN ELLIOTT, JR. 


Chairman, New York President, New York 


greater than that of the advertising industry. 

In the two years since anew team was appointed 
to manage Ogilvy & Mather in the U.S., profits 
have increased 89.6 percent. 

Our major problem in a period of such rapid 
growth is to maintain our high standards in staff- 
ing. We have stepped up our programs of recruit- 
ment and training of able young men and women; 


GROWTH RATE SINCE 1957 


JAMES R. HEEKIN, JR. 


os 
ALAN N. SIDNAM 
Vice-Chairman, New York 


the future of your Company depends on them. 

Expanding opportunities and rapid advance- 
ment virtually eliminated turnover of key per- 
sonnel in 1967. Seven Vice-Presidents and two 
Senior Vice-Presidents were elected from our 
ranks. ‘Three new officers were appointed from 
the outside. 


Domestic Billings 
25 Largest Agencies 


1958 1959 1960 1961 1962 1963 1964 1965 1966 1967 
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Progress in 


international operations 


Operating profits from our international opera- 
tions increased 27.4 percent in 1967. Ogilvy & 
Mather, with offices in seven other countries, now 
ranks fifth among all American agencies in terms 


of billings outside the USA. 


We believe that, in years to come, an increasing 
number of companies will seek the services of 
agencies which are equipped to do their advertis- 
ing internationally. It was, therefore, a matter of 
great satisfaction to us when Hertz, after an ex- 
haustive appraisal of the capability of several 
agencies with international networks, selected 
Ogilvy & Mather to handle their advertising in 


ARMIN FEHLE 
Managing Director, Vienna 


2 Ss a 
ROBERT LASAGNA 
Managing Director, Milan 


JAMES BENSON 
Managing Director, London 


twenty-nine foreign countries. 

In 1967, our English agency performed admir- 
ably in an adverse economic climate. Cutbacks in 
expenditure by our existing clients were almost 
offset by the expenditures of our new clients. The 
full effect of our new clients’ billings will be felt 
in 1968. Reductions in personnel and streamlin- 
ing of operations resulted in an operating profit 
increase of 65.7 percent over 1966. 


We think this is an example of the resilience of 
an aggressive, well-managed agency. However, 
the problems of the British economy remain with 
us. Our challenge is to carve out a larger share of 


MICHAEL BALL 
Managing Director, Melbourne 


ANGUS ROSS 
Deputy Managing Director, London 


Chairman, Toronto 


the market there. 

In 1967, there was a non-recurring charge to 
net income of $253,019 as a result of devaluation 
of the pound. ‘This is shown as an extraordinary 
charge. 

On the European continent, we have moved 
ahead. In Frankfurt, we have made a consider- 
able investment in creative staff and advertising 
research. We expect that this investment, plus a 
more favorable economic climate and new assign- 
ments from AEG, Gillette and Unilever, will re- 
sult in increased billings and profit in 1968. 

In our Vienna office, increased income coupled 
with improvement of the organization resulted in 
a modest profit in 1967, after a loss in 1966. 

‘The consolidation of our operations in Switzer- 
land and Italy with ‘Irio Advertising Agency of 
Lausanne did not work out as intended. We have 
therefore sold our interest in ‘Irio and closed our 
Zurich office. Anticipated losses in connection 
with this closing have been provided for in the 
1967 accounts. 

We have repurchased Irio’s interest in our M1- 
lan office, which we expect to benefit from in- 
creased billings in 1968. 

In Canada, our profits were up 20.7 percent 


ANDREW KERSHAW 


HENRY P. BERNHARD 
Managing Director, Frankfurt 


over 1966. Io improve service to our clients, and 
as a stimulus to gaining new business, we have 
opened an office in Montreal; it is already han- 
dling five accounts. 

In Australia, we opened our doors for business 
in Melbourne on June |. By year’s end we had 
won ten accounts—and opened a branch in Syd- 
ney. This flying start called for a somewhat 
greater investment in staffing than had been an- 
ticipated. However, we expect our Australian 
agency to make a profit in 1968, our first full year 
of operation. 

We are proceeding, albeit cautiously, with the 
further development of our international net- 
work. At the end of 1967, we entered into an 
agreement with Publicis, the second largest 
French agency. We have opened an office on their 
premises on the Champs Elysées. Our office, in co- 
operation with Publicis, will be responsible for 
the advertising of American Express, Hertz Inter- 
national, Air Canada and other clients who re- 
quire our services 1n France. 

This alliance, which also calls for an exchange 
of technical know-how between Ogilvy & Mather 
and Publicis, has been symbolized by a token ex- 
change of shares in 1968. 


What is different about Ogilvy <9 Mather? 


There are many good advertising agencies. ‘The 
differences between them are hard to define. But 
it is the sum of many subtle differences that es- 
tablishes the character of an agency. 

Our job is to create superb advertising for our 
clients—advertising that brings more results than 
the advertising of our competitors. Being human, 
we like to win awards for creative excellence; we 
win many. But the most important criterion of 
our success is the sales of our clients. 

To help assure this success, we invest a higher 
percentage of our income in research than do most 


General Foods, New York advertising agencies. We believe that consistently 
Winner Best 8-10 Second ID, American Radio and 


Television Commercials Festival 


successful advertising is born of a marriage of ob- 
jective research and creative inspiration. 

What makes an agency creative? ‘The right peo- 
ple working hard in the right atmosphere. We 
put a premium on brains. And we try to encour- 
age an atmosphere of ferment—the ferment of in- 
novation, the ferment of success, the ferment of 
rapid promotion and expanding opportunity. 

While we are responsible to our clients for sales 
results, we are also responsible to consumers for 
the kind of advertising we bring into their homes. 
Our aim is always to create advertising that is in 
good taste. We abhor advertising that is blatant, 
dull, or dishonest. 


IBM, New York 


Winner Best Corporate Advertising, American Radio and 
‘Television Commercials Festival 


National Dairy Council, London 
Winner World Press News Outdoor Advertising 


Profits in the agency business are not synony- 
mous with billings. Nor do profits depend on giv- 
ing niggardly service. Rather they depend on the 
efhcient deployment of manpower. We take un- 
usual pains to use our talents efficiently. 

In times gone by, the bond between agency and 
client was often one of personal relationship. But 
the increasing complexity of marketing and ad- 
vertising has brought about radical changes in 
agency-client relationships. ‘Today they seldom, if 
ever, depend on personal patronage. ‘Vhey rise or 
fall according to results—not personalities. 

Thus the prosperity of Ogilvy & Mather de- 
pends on its entire staff—present and future. 

All our offices are now led by men in their 
early forties. Said one of our clients recently, 
“Your agency has shown almost unique foresight 
in planning for an orderly transition in manage- 
ment to the next generation.” 

We are proud of our roster of distinguished 
clients. On pages 22, 23 and 24, we list them, as 
well as the fine products which we advertise for 
them. We commend them to you. 


David Ogilvy Donald Atkins 
Chairman Vice-Chairman 


March 29, 1968 


10 


Accounts Gained and Lost or Resigned since 1966 


GAINED 


NEW YORK 


BRISTOL-MYERS 
Ammens, NoDoz, Assure, 
new product 
CAMPBELL SOUP 
COMPANY 
New product, Pepperidge 
Farm new product 
CONSOLIDATED EDISON 
COMPANY 
THE DRACKETT 
COMPANY 
Whistle 
GENERAL FOODS 
Instant Maxwell House, 
Prime de Luxe Dinners, 
Mix’n Scramble, Max-Pax 
GILLETTE 

COLTON 

Eve of Roma cosmetics 
HERTZ 
INTERNATIONAL 
Car rental 
IBM RECRUITMENT 
LEVER BROTHERS 
Final Touch 
MARS INCORPORATED 

M&M /MARS 

New product 

UNCLE BEN’S 

New product 

PUPPY PALACE ENTERPRISES 
MERRILL LYNCH, 
PIERCE, FENNER & SMITH 


TORONTO 


GENERAL FOODS 

Gravy ‘Train, Gaines 
Professional Service Plan, 
Rally, Top Choice, Yuban 
coffee, Instant Yuban, 
Jell-O Instant Pudding, 
new products 

HERTZ 
INTERNATIONAL 

Car rental 

KNAPE & VOGT 

LEVER 

Dishwasher ‘all’ 

ORTHO ; 
PHARMACEUTICALS 
TRADERS GROUP 


LOST OR RESIGNED 


P & O ORIENT LINES 


W. & A. GILBEY 
GUARANTY TRUST 


GAINED 


LONDON 


BASS, MITCHELLS & 
BUTLERS 

Worthington Beers 
DORNAY FOODS 

Dine creamed potato mix 
GAS COUNCIL 
GILLETTE 

Foamy, Spruce, 

new products 

HERTZ 
INTERNATIONAL 

Car rental 

HP BAKED BEANS 
IMPERIAL CHEMICAL 
INDUSTRIES 

Corporate and divisional 
publicity 

OMEGA WATCH 
COMPANY 

RECKITT & SONS 
Wonderset hair spray 
ROWNTREE 

Sun Pat nuts and peanut 
butter, new products 


SCHWEPPES 
Coaster, Lemonade 
Shandy 
UNILEVER 
LEVER BROTHERS & 
ASSOCIATES 
Blast, Sheen, Vigor, 
new products 
VAN DEN BERGHS 
Spry, Delight, 
new products 
T. WALL & SONS 
Yogurt, new products 


VIENNA 


FELIX AUSTRIA 
Potato powder 

A. GERNGROSS 
Retail chain store 
HEA-WERK 

Car radios, portables 
HERRBURGER u. 
RHOMBERG 

Bed linen 

HERTZ 
INTERNATIONAL 
Car rental 

WIENER STADTISCHE 
Life insurance 


LOST OR RESIGNED 


G. BRAZIL 
W. & A. GILBEY 


NATIONAL COAL 
BOARD 

SOUTH AFRICAN 
COOPERATIVE 
CITRUS EXCHANGE 


SALAMANDER SHOES 


GAINED 


FRANKFURT 


A.E.G. 
Household appliances 
DEUTSCHE SHELL CHEMIE 
Vapona Strip Insecticide 
DIREKTSERVICE FLY 
AND DRIVE 
Co-operation Lufthansa 
and Hertz 
GILLETTE 
‘Techmatic razors, 
new product 
HERTZ INTERNATIONAL 
Car rental 
UNILEVER 
ELIDA 
New product 
MARGARINE-UNION 
Palmin cooking fat, 
Palmin Spezial 
cooking fat, 
Sanella margarine 
SUNLICHT 
New products 


MILAN 


BANCA VONWILLER 
Morgan Guaranty 
ESSEX 

Hosiery 

ESTASIS 

Furniture 

G.S.D. 

Underwater swimming 
equipment 

HERTZ 
INTERNATIONAL 
Car rental 

MERRILL LYNCH, 
PIERCE, FENNER & SMITH 
PRODOTTI 
ALIMENTARI 
INTERNAZIONALI 
“PAI” potato crisp 


LOST OR RESIGNED 


CARSTENS SC 
Champagne 

ICI FIBRES 
SALAMANDER SHOES 


FELTRINELLI 
Publishing 

HARBERT ITALIANA 
‘Toys 


GAINED 


MELBOURNE 


AMERICAN EXPRESS 
F&T INDUSTRIES 
Footwear, Clothing & 
Furnishing, Plastics and 
Rubber, Floorcoverings, 
Vinyl Tiles, Wool ‘Tops 
COTTEE’S-GENERAL 
FOODS 
Jams, Jellies, Toppings, 
Cordials, Instant 
Puddings, new products 
GENERAL DYNAMICS 
HERTZ INTERNATIONAL 
Car rental 
MASSEY-FERGUSON 
Agricultural and 
Industrial Equipment 
MEAD JOHNSON 
Metrecal, Enfamil 
UNILEVER 

ROSELLA FOODS 

Canned Soups, Flora 

margarine 
ROWNTREE 
Smarties, Kit Kat, Jelly 
Tots, Aero, Fruit Pastilles, 
new products 
SHELL CHEMICALS 
Insecticides, Agricultural 
and Industrial Chemicals 


LOST OR RESIGNED 
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Sears, Roebuck, New York 


Gillette, London General Foods, New York 


BLACK 493.4 
WHITE 536-5 


American Express, New York Shell, London 
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Shell, New York 


Lever Brothers, New York 


Bristol-Myers, New York 
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14 


KLM, New York 


Tea Council, London 
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Mead Johnson, New York 


Advertising Council, New York 


Magazine and Newspaper Advertisements 


“We want your demand 
deposits—and were prepared 
to work hard for them” 


DEMAND DEFOsrT account at Morgan Guaranty 
will bring you some of the most extraordinary 
services in American banking. 

The bank’s specialists are uniquely qualiged to 
solve corporate banking problems. They have hed 
long and wideanging experience. They can often 
bring a fresh eye to your specific probleme 


“We will help you uncover 
sluggish corporate cash” 


Morgan Guaranty has 9 sa of specialists in cash, 
management. They can make an objective study of 
your entice cash system, from collection of your re- 
ceivables to payment of your bills. End result: They 
can often speed up your cash, and suggest ways 10 
make one corporate dollar do the work of ro. 


“Our experts will bring a 
fresh eye to your 
corporate financing plans” 
The bank's experts will help you find answers to 
questions like these: What can we gain by reshap- 
Ing our financial structure? How can we Gnance 
ew plant expansion on limited funds! 

The specialises at Morgan Guaranty will help you 
foresee your credit needs and help you plan to meet 
them. They have the wide experience todesignloans 
for the most complex neads. They will explore every 
possibility. And ifthey feel that you can do berzer by 
taising funds from sources other than the bank, 
they won't hesitate to ell you #0, 


“We will suggest good acquisition 
and merger prospects 

The bank's Financial Services unit has detailed in- 

formation on the buying and selling objectives of 

more than &£0 companies—st home and overseas 


Thomas S. Gates, Chairman of the Board, Morgan Guaranty 


Morgan Guaranty specialists will suggest acquis 
tion and merger prospects, work closely with your 
‘own investment bankers, consuleants and brokers 


“We will put our complete 
overseas financial facilities 
to work for you” 
‘A demand deposie accoune with Morgan Guaranty 
will bring you the services of ice financial expert 
astound the world, Here («a quick rundown on 
overseas (acilities: fully sealed banking offices"in 
London, Pari, Brussels, Antwerp and Frankfur, 
an afillated bank under Morgan Guaranty man 
agement in Milan; representative ofices in Rome, 
Tokyo, Beirut, Madrid and Caracas; and | 
tant local institutions partly owned. by M 
Guaranty in 28 countries 
You get access to the full range of financial ser 

vices — commercial banking investment banking 
medium and longcterm credit. 


“We will help you cut through 
red tape overseas” 
“The men who run these fnancial facilites are pro 
{essionals in the Morgan Guaranty tradition. They 
Know the techniques and procedures of interna 
tional finance. They know the avenues of clear 
Th the local ways and the e 
uations. They can help yo 


Pe poteleo and Formaliaten. 


“We will help you cle: 
complex currency transactions, 
and keep your money moving" 

Laxe year, Morgan Guaranty specialists handled 
‘more than $30 billion in foreign exchange. They 
have the experience to spax marker trends fast 


These specialists will help you anrwer questions on 
worldwide financing: how to raise Euro-dollars or 
local currencies to meet your needs abroad; where 
pet financing for your exports; how to minimize 
your rks when you sell on credit overseas 

They also keep u 
politcal and economi 
-ountries by travel and, 
local experts 


.de, Investment, 
as in more than 109, 
hand contacts with 


“Our officers will do more 
than just keep in touch” 


Morgan Guaranty always puts at least two officers 
to work on each account. These men have been 
trained in every area of corporate banking. They 
do their homework. They do much more than just 


ac Hil Sees, New York 10036 » Mais 
Serre, New York KAZ! + 40 Rox! 

TOO Park Avenie at 48th Sivere, New York 10017 (wil 
open in December) + Member Federal Deposit lnvur 


Brussels, Anteers 


Rise and shine! 


Make 

an effort 
Give them 
a cooked 
breakfast 


(it means so much) 


means you (Mum) heaved yourself out of ba 
may be an effor. But i does 

erence +0 your family, who, i 

‘6 inside them, cas Jeave Use hex 

feeling well cated for, and well nouribed, and 
able to make the most of the morning abead 
Because epg are protein (which 1s what oe all 
Aepend on so much for ur health and bsp} 
and becaute you, wife and mother, cooked them 
You're the one who fects them, you're the ene 
e.~s0 do please remember, Eggs 


Today's egg breakfast thoughts: (hick 
heap. Eany. Mot. Nice Importani. Good to 


< 


‘remember oow las night I fold June Pd have her Kids 


Ege Marketing Board, London 


‘hit morning while the weat ta the dentist I rount have been out of my anid but perhaps i wil all sem siffrent afte breakfast, (1K wi 


They have devised new techniques to help you 
alarsferbe tee eerste y ! 
GaSe eee illette hats! 
“Our international specialists 
here at 23 Wall will also 
help you with overseas financing” 
dialing the Morgan Guaranty office ar 23 Wall. 


Ein vollig neues __z 
Rasiersystem: —\ 


‘Techmatic 


Morgan Guaranty-the corporate bank 


Morgan Guaranty, New York 


Der Techmatic rasiert mit einem geschliffenen Band. \ 
Und nicht mit einer Klinge 

Dieses Rasierband liegt in einem Magazin wie cin Film in 
der Kamera. Es besteht aus rostfreiem Chromstahl und ist 
superfein. Deshalb rasiert ex 30 unwahracheinlich sank. 

Leicht, wie er in der Hand liege, gleitet der Techmatic 
durch thren Bart. Und nimme ihn griindlich weg 

Dabei vermeidet er auch das kleinste Kratverchen, 

Nach einer Woche drehen Sie das Rasierband cintach mit 
ciner Hebeldrchung weiter. 

Die meisten Minner rasicren sich mit einem Magazin 
6Wochen~oder inger.Und wechseln nie mehr cine Klinge 


A) 


At 50,000 miles, 


you may begin to wonder if your 
Mercedes-Benz 2308 will ever rattle. 


Discover Canada by water. 
That's how the settlers did it. 


[Da Raserenl kn Magna. Se snd wel re rember 


Gillette Techmatic’ 
amp ipl fod vos Pisin oe D5 
In diesem Jahr 
thr Weihnachtageschenk 
Nummer 


Gillette, Frankfurt 


ry these eats immediately afer 


The body is welded 10,000 times. Its i Sonmesic ca, They've upland 


design Is» patented safety feature. A 
lovingly assembled engine can cruise all 
day at 90 mph. Take 3 minutes to read 
about the Mercedes-Benz 2305, built to 
be the best—not the best seller. 


Mercedes-Benz motor cars: 
from $25,582" 10 $4,084" 

a Merondes Bema 

Ik Below are wpgeied 


ven humane car the Mescades Bens 2908 
Grav eaty utes yor gat ab dt 
(amily eat The secret of is Hogevity: earful 
constructive, couer materials, nd sn engine 
ng a whose creations are watched ie hawks 
by other car dengners . 

Flaeting. mole competitive enpncers have 
scmited hey would keto capy tome Merced 
Wes festures, bot alas they cant aferd lo 
ithout shcting up thei ear pen 


World's oldest car maker 
Mercedes-Ben has had 89 years to sore up itt 
fupetine, 1's 2 good feeling to know that the 
MercederDent 2305 comes (10m the world's 
eldest automobile maker—from the inventors of 


Award on safety 
ectived rideypread public 


smating Model T was sill 22 years off 
No squeaks, clanks or groans 

‘A car's bachtume ist body. The 2905 bey i 2 

" serlded 10,060 Wires. 1 bs romper 

thao separate body-and: 


‘that mat be bolted sogether, The 
2305 will ot ape (a the tune of squeaks, proane 


Going to Europe? 


YYou can onler your 2308 here, pick i up while 


by 
‘You ean hurle this 2,976-pound sedan about 
like «sport eas, Mo wander you ride on # folly 
dependent wpeniion directly adapted trom + 
‘world-champon Mercedex-Dent racing car 
Profeniomal racing drivers respect Mercedes 
Benz cars (some even sell them. Juan Manvel 


eS 
@)—=@ ph 


Fangio, 3:lime World Champion dtiver, Is « 
Mercedes-Mene desler ia Benen Altes) 


Steering without guesswork 
You contre the 2305. doesnt om 
you've en diving cat with spongy 
yout anonlahed ot he acaracy of 
Feu weriog. You a tht car, You det have 


(0 caja it 


Mate’ A whock sbnorter bil into the sheeting 


linkage soaks up road jolla. No thumping. jarring 
emors athe icering wheel 


Stops without panic 
The 2905 uses 9.9-inch die brakes inthe front 
and (urbo-<cooled drum ba 

‘A trustworthy combination and uncannily 
tmooth: “When you pul the brakes on in & 
Mercedes Mens, i al felt Uke you're putting 
the brakes on in an automobile ot (uring 9 
fowitch that’s going to thier» yeu eit the win 
shield" David E Davis J4, Bator and Pub- 
Wher, Card Driver Mogusine 


An unburst 
When you ft the hood of 

arled ts eplinder, ings 0 

engine Wanethird the ste of 

VE Your pas costs will be abot 
performance suns thone who alway? thought an 
‘engine had 1 be Big a he potent, Consider th 


Not a rolling hotel 


Coming at it does from 4 factory where one of 
every 11 workers Isa Inapector, the 2308 us 
plays superb workmanship, Hut uperfivous pre 
paw ae utterly absent. Mo fold-down ting 
Lables. No walnut wainscoting, A blow to atu 
seekers—bat » hoon in culling needhess weight 
and cont 

The 2908 measores decidedly shorter bumper: 
lo-bumper than full-sized American eats Nat ia 

ally gives you more reo than may 

The result of detipng 4 car around it cscw 
pants instead of 10 a styit's orders 

‘Omthopedic physicians helped eu 
ve 2308 by mabing eats frm 


‘om vacathon in Tivrope, enjoy the convenience of 


Rene dealer for ful infor. 
the coupon below for a 
Mi 


Mercedes-Benz, New York 


Mercedes-Benz, Frankfurt 
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vestire in Crimplene 
un tuffo nella liberta 


Gather memories that will last a lifetime 
on a fortnight’s visit to Britain. 


British Travel Association, 
New York 


Strawberry 
Doctor 


Plant scientist Doctor Roger Blatt 
explains how he protects his family — 
and doubles his money—with a 
Jubilee policy from London Life 


London Life, Toronto 


Crimpleng,, 


..follemente libera .S7_- 


Drink soup. 
Stay warm. 
And get cash 


We pay millions in hospital, surgical and medical bills every year 
We want to that 
regularly for other expenses—up to $600 a month, 
depending on the plan you choose, until you're able to work again, 
fent...grocenies.,.and those Important extras that keep your 
(0 spend the wa) Like mother always said, “When 
p well covered. for “Income Protection” when you call the 
Sate Soe onwide 


ae 


Nationwide Insurance. The man from Nationwide is on you 


Nationwide Insurance, 
New York 


Steuben Glass, New York 


When youre sick: 


50 years behind 


Below is our solution to low cost packaging. It's been around 
for over 50 years, Nobody told us that housewives 
were demanding fancy packages. But then 
nobody told housewives how much fancy packages cost. 


“oer 


MADE WITH BEEF STOCK 


International Paper, New York 


FOR THE PEOPLE OF CANADA 
ON THE CENTENARY OF CANADA’S NATIONHOOD 
FROM THE PEOPLE OF 
THE UNITED STATES OF AMERICA 


PT eaten cans et rosa pole oft Ua 
States to the people of Canada, was unveiled st Montreal on, 
May 25, 1967, by the President of the United States 

Ne gymbolizes Canada’ ten Provinces, two Territories together 
forming one great Nation. 

Designed by Donald Pea in collaboration with Alexander 


The rho pated ated! bate a lactbed with the dd 

tion) “for the people of Canada on the centenary of Canada's 

nationhood from the people of the United States of America 
Designed and made by Steuben Glas 


& 
STEUBEN GLASS 


af week changing pulp wend at eb 
her ings ysl 


(Something's » < 
happened to 


Everhiggod tha cold haze to A 
Burma 


1 cigar has happened to Robt 


plaid pack. Find out which suits you best: the 
Brigadoon, Piper, Panatela or Scot. 
Everything's happened to Robe Burns 
lent it time Robe Burns happened to you? 


behind a typical soda fountain 


International Paper 


pony, 220 F £2nd Se_N.Y, 10017. 
(Se~ trem the paper Industry, you 


ears Company 


Cotton, you can feel hoe goad it looks 


Hathaway, New York 


Stronger than Steel, 


Lighter than Aluminum: 


A report from General Dynamics 


That elephant ix standing en a plank available, it 


ually found in combi- The boron-cpoay composite not hong, 
i mao was priced al about $1,000 per 
found. However, over the last (ew 
Front, itt covt has been reduced by 
‘Ax mote appl 


of plastic 


largely under contract 
States Air Force. Sections of borer 


‘cpory have 


ready been suocessfully could carry passengers to their Jobs 


listed in supersonic Night Peiflly and comfortably 


Brittle—and tough 


In many of 


the mont co 


Srrong as aluminum but more than 25 shapang metal (casting 


percent lighter ie earenely 


What is boron? 


Doron i 2 semi-metalic element the 
Sthclemeal inthe stomictable Widely 


sebleles these remarkable 


als offer an 


brittle. But 


Percent pure boron and 5 percent wire 

"To build anything out of these fla- 
ments, they are rst made ino a com. 
Invaluable combination of posite a the form of = 


reat strength, ilfoess, light selght 
nd heat resistance 
Bi 


A word from Merrill Lynch 


regarding devaluation and 


the market today. 


The New York Ties epered yesterday that 
the devabaton of the pond my, ka the odes 
eee of Wal Steet. cae ll of sling af 
dark and bends whe the mal pen day, 
eovee, the Ties sl plats xt: 

In 198 afte Rela devaurd the ped 
2 per crak a $250, the Americas ereries 
eats iw react marty 

“Sock ries dein Io Wich weling at 
be spring of tending Mendy, Sept 18, 
19% he day after deraeaon ba they re 
ved by Ube one 

“Tee west dy, slack riers co the New 
York Sick Fachaser dropped starpy rei 
lene Wei werk ha fhe yr, bt dere 
lis was evade es Ma tha srbes 
1 We deme mal ad el laden Whew 


Merrill Lynch, 


(he labor siteation brighirard Ler in the 
sek, the sick mabel reer and more thn 
ined et ts drop” 


Se eae inthe weld x ae that the 
searkt il ract is Never a Texte 
st i in Sepember of 199, Bat ilo 
(5 the marked bas alenys bees rth tone 
cuesdeatin 

Taday, as ever etere, Merl Lyech be 
earned tht lvestery sland 44 le mere 
‘has they sais by Jampler 14 bay dc 
sees hand nly mo rash reaction Ue the 


efor Merril Lypc be 
ligation Ws the pie 
ipl ey Ue sound ines 
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New York 


More muddy evidence 


Jn the Case for Ficons Fertilizers, cont'd 


Fisons, London 


humbers of layers depending on the 
combination of weight, strength, and 
Slrectional ress they mat meet 


Any size or shape: 


Boron-epany panels have been hand: 
Jaid experimentally In from tree 10 
$0 of more layers. Fully automated 
‘machines arebeing built that wll lay-up 


GENERAL DYNAMICS 


Every artist signs his work 
at Wedgwood j i 


MEET THE 
ANGRY 
TOILET BOWL 
CLEANER! 


Drackett, New York 


The Zippo. 


We make itso | 
you can forget it. 


Uf any Zippo lighter ever fails to work, we'll fix it free 


Zippo, New York 


New spray cleaning miracle! 


2 
| 


on...dirt’s gone! 


Wedgwood 
agy ier, anywhere working surface: kitchen cabinets 
sportsequipment bathroom fixtures 
walls, floors refrigerators garden cools 
paintwork — kitchen appliances _plasticseat covers 
linoleum oven walls, tiles vinylcoverings © Cheats anywhere 


Unilever, London 


Puerto Rico, New York 


Wi 


Ogilvy & Mather International Inc. 


Consolidated Statement of Income and Retained Karnings 
For the years ended December 31, 1967 and 1966 


Gross BILLINGS TO CLIENTS 


INCOME 
Fee and commission income 
Other income, net 


EXPENSES 
Salaries and other employee benefits 
Office and general expenses 
Depreciation and amortization 
Interest expense 
Minority interest (Note 1) 


INCOME BEFORE TAXES ON INCOME 
Provision for taxes on income (Note 2) 
United States 
Foreign 


INCOME BEFORE EXTRAORDINARY CHARGE 

EXTRAORDINARY CHARGE from 
devaluation of British pound 

Net INCOME 


RETAINED EARNINGS, BEGINNING OF YEAR 
Dividends paid 

RETAINED EARNINGS, END OF YEAR 

PER SHARE OF COMMON STOCK: 
Income before extraordinary charge* 
Extraordinary charge* 


Net income* 


Dividends 


1967 


a7 Or0g 99 


$ 28,804,161 
288,587 


29,092,748 


17,774,885 
7,409,948 
459,681 
107,169 

= B18) 
29,704,019 
es ees) 


1355836 
DOzo22 


Viielos 


1,589,771 


ZOOL 


15330, 752 


00a TA 


b,020,523 
518,108 


45902415 


*Based on weighted average number of shares outstanding during the respective years. 


1966 


$166,300,297 


$ 26,674,905 
200,402 


26,938,387 


16,486,199 
6,836,970 
410,804 

12 So) 
41,87] 


23,888,735 
3,049,002 


1,146,000 
466,363 


1,612,363 


eo 18289 


sei efoye) 


2:0 fo.002 
4011251 


22/5460 


Db) 23,083r07 1 


Ogilvy & Mather International Inc. 
Consolidated Balance Sheet 


ASSETS 


CuRRENT ASSETS 
Cash 
Marketable securities, at cost 

which approximates market 
Accounts receivable 
Expenditures billable to clients 
Other current assets 
‘Total current assets 

Frxep Assets, at cost 
Furniture, fixtures and equipment 
Leasehold improvements 


Less—Accumulated depreciation and 
amortization 


Excess OF INVESTMENT IN CONSOLIDATED 
CoMPANY OVER NET Assets ACQUIRED 
DEFERRED CHARGES AND OTHER AsSETS, less 

amortization 


LIABILITIES AND STOCKHOLDERS’ EQUITY 


CurrENT LIABILITIES 
Accounts payable and accrued expenses 
United States and foreign income taxes 
Contributions payable to profit-sharing 
plans (Note 5) 
Bank loans 
Total current liabilities 


15-YEAR 6 PercENT DEBENTURES (Note 3) 
RETIREMENT AND SEVERANCE RESERVES ( Note 5) 


Minority Interest (Note 1 ) 


STOCKHOLDERS Egurry (Notes 1,3 and 4) 
Common stock, $2 par value—Authorized 
1,400,000 shares; issued 1,091,601 shares 
Paid-in surplus 
Retained earnings 


Less—Treasury stock, 1,750 shares, at cost 


December 31, 


1967 


A DOO 


151305230 
Uso notes 0) 
2,058,855 
oo 157 


23,030,640 


Zope USM 
Iy037,004 


4,460,155 


159927206 


eA nea) 


020,703 


> 20,213,100 


1966 


1,656,327 


652,805 
195238)273 
3,030,470 
27-0076 


24 940,201 


2,667,296 
240,002, 


3,910,900 


eH Oe7 50 


2,191;144 


ZEN: 


27804 a2 


15,588,275 


= 


Iaiade yt ax0) 


799,050 
£OT Le 


997-309 


811,000 
Mee real| 
BAGO TET 


ZeLao,202 
399,803 
4,502,415 


7,085,420 


30,677 


7,054,743 


Wepre, 


Oz lea 


614,488 
O2IROLS 


20,560,192 


811,000 
220 ize 


31,442 


Zoo, 202 
399,803 
a, 000ml 


6,266,776 


$ 26,213,100 
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Ogilvy & Mather International Inc. 


Distribution of Net Assets, Gross Billings 


and Operating Income of Operating Agencies 


December 31, 1967 


NET ASSETS 
Current assets 
Current liabilities 
Other assets, net 


Net assets 


Gross BILLINGs TO CLIENTS 


OPERATING INCOME 


United States 


$ 12,122,629 
(9,305,771) 
1,470,220 

$ 4,287,078" 


$114,143,546 


$ 


1,416,842* 


United Kingdom, 
Continental 
Europe, 
Canada and 
Australia 


$ 10,784,912 
(8,554,532) 
935,880 

$ 3,166,260 


$ 65,065,953 


S01 Looe 


*Exclusive of net liabilities of $398,595 and $134,230 loss of the parent holding company. 
**Exclusive of extraordinary charge of $253,019 resulting from devaluation of British pound. 


Notes to Consolidated Financial Statements 


Note 1—Principles of 
Consolidation: 


The consolidated financial statements in- 
clude the accounts of the Company and all 
subsidiary companies including an 80% 
owned German agency. Foreign currency 
accounts have been translated into U.S. dol- 
lars at appropriate current and historical 
rates of exchange. The loss on translation 
of net current assets resulting from devalu- 
ation of the British pound in November, 


1967 is included as an extraordinary charge 
to income. 

See “Distribution of Net Assets, Gross Bill- 
ings and Operating Income of Operating 
Agencies” appearing above. 


Note 2—Income Taxes: 


No provision has been made for U.S. and 
foreign taxes which would be payable upon 
remittance of foreign subsidiaries’ retained 
earnings to the parent Company; no such 
distribution is contemplated since these re- 
tained earnings are needed for working cap- 


ital requirements and all dividends from 
subsidiaries are paid out of current earn- 
ings of the respective companies. No U.S. 
taxes were payable on foreign dividends re- 
ceived in 1967 because of the availability of 
foreign tax credits. 


Note 3—Debentures and Earnings 
Available for Dividends: 
The 15-year 6% debentures are payable 


in five annual installments beginning De- 
cember 31, 1975; commencing January 1. 


1970, the Company has the right to redeem 
all or a part of these obligations at par plus 
various premiums. Under the terms of the 
debentures, certain restrictions are placed 
on the payment of cash dividends; at De- 
cember 31, 1967 approximately $3,833,000 
of consolidated retained earnings was not 
restricted. 


Note 4—Stock Options: 

During the year, options to purchase 
9,200 shares of common stock were granted 
under the Company’s 1966 Stock Option 
Plan at prices ranging from $12.75 to $16.85 
per share, equal to 100 percent of the mar- 
ket value on the dates of grant. Options for 
750 shares were cancelled and at December 
31, 1967, 10,250 shares of the original 75,000 
shares authorized remained available for 
grant. Options are exercisable beginning 
one year from the date of grant on a cumu- 
lative annual basis at the rate of 25 percent 
of the total number of shares under option. 
During 1967 options on 13,887 shares be- 
came exercisable; none were exercised. No 
options may be granted under this plan af- 
ter March 31, 1971. 


‘To the Board of Directors 
and Stockholders of 


On February 6, 1968, the Board of Direc- 
tors adopted, subject to ratification by the 
shareholders, a supplementary stock option 
plan under which options for an additional 
50,000 shares of common stock may be 
issued. 


Note 5—Pension and Profit Sharing 
Plans: 


The German agency has a retirement 
plan under which unfunded provisions 
based on actuarial calculations are made to 
provide for anticipated pension obligations 
including prior service costs over the ser- 
vice life of eligible employees. Under the 
British company’s contributory plan, annu- 
ities are purchased from an insurance com- 
pany to provide for the annual increment 
in earned benefits of plan participants. 
Vested benefits of each plan are more than 
covered by book reserves and fund assets, 
respectively. Aggregate costs of these plans 
amounted to $242,260 ($292,211 in 1966). 
No other subsidiaries of the Company have 
pension plans. 

The aggregate cost of contributions to 
profit sharing trust funds of the United 


Ogilvy & Mather International Inc. 


States and Canadian operating subsidiaries 
amounted to $795,055 ($614,488 in 1966). 


Note 6—Commitments: 

Approximate annual rentals under leases 
in effect on premises occupied by the Com- 
pany’s operating subsidiaries were as follows: 


1968 $1,488,000 
1969 1,536,000 
1970 1,465,000 
1971 1,400,000 
1972 1,328,000 


Total lease commitments extending beyond 
1972 amounted to approximately $3,996,000 
for terms ending through 1980, the major 
portion of which is applicable to space 
leased for offices of the Company’s United 
States subsidiary. 

As of December 31, 1967 the Company 
ended its association with the Trio advertis- 
ing agency in Switzerland and sold its mi- 
nority interest in that agency back to the 
shareholders who held the majority interest. 

The Company has the right of first refusal 
on the 20% minority interest in Heumann, 
Ogilvy & Mather should the owner offer it 
for sale. 


60 Broad Street 
New York, New York 


In our opinion, the accompanying consolidated balance sheet and related consolidated state- 
ment of income and retained earnings present fairly the financial position of Ogilvy & Mather 
International Inc. and its subsidiaries at December 31, 1967 and the results of their operations 


for the year, in conformity with generally accepted accounting principles applied on a basis 
consistent with that of the preceding year. Our examination of these statements was made in 
accordance with generally accepted auditing standards and accordingly included such tests of 
the accounting records and such other auditing procedures as we considered necessary in the 
circumstances. 


March 6, 1968 PRICE WATERHOUSE & CO. 


Ogilvy &© Mather Clients and Their Products 


New York 


AMERICAN EXPRESS 


BRISTOL-MYERS 
Ban, Ammens, NoDoz, Assure, new products 


BRITISH TRAVEL ASSOCIATION 


CAMPBELL SOUP COMPANY 
Pepperidge Farm products, new products 


COMMONWEALTH OF PUERTO RICO 
CONSOLIDATED EDISON COMPANY 


THE DRACKETT COMPANY 
Drano, VANiSH, delete, Whistle, new products 


-ENERAL CIGAR COMPANY, INC. 
obt. Burns Cigars 
-ENERAL DYNAMICS 
sENERAL FOODS 
Vlaxwell House Coffee, Instant Maxwell 
House Coffee, Maxim, Max-Pax, Good 
seasons Salad Dressing, Shake ’n Bake, 
fix ’n Scramble, Prime, Open Pit, Start, 
Great Shakes, new products 
THE GILLETTE COMPANY 


COLTON 
Eve of Roma cosmetics, 
new products 
C. FE HATHAWAY 
VMen’s shirts 
HERTZ INTERNATIONAL 
Car rental 


INTERNATIONAL BUSINESS 
[ACHINES 
yrporate, Recruitment 
NTERNATIONAL PAPER COMPANY 
LM ROYAL DUTCH AIRLINES 


EVER BROTHERS 

Dove, Lucky Whip, Imperial, 

Dove-for-Dishes, Super Stripe, Final Touch, 

new products 

MARS INCORPORATED 
M&M /MARS 
Milky Way Bar, Snickers Bar, Forever 
Yours Bar, Starburst Fruit Chews, 
Marsettes, Sprint Chocolate Crisp Bar, 
new product 


UNCLE BEN’S 
New product 


PUPPY PALACE ENTERPRISES 


MEAD JOHNSON NUTRITIONALS 
Metrecal, Pablum, new products 


MERCEDES-BENZ of NORTH AMERICA 


MERCK & CO. 
Corporate 


MERRILL LYNCH, PIERCE, FENNER & 
SMITH 


MICHAELS/STERN 
Men’s Wear 


MORGAN GUARANTY 
TRUST COMPANY of NEW YORK 


NATIONWIDE INSURANCE 
COMPANIES 


PEPSI-COLA COMPANY 
Mountain Dew 


SCHWEPPES (U:S.A.) 
Tonic, Bitter Lemon, Bitter Orange, 
Ginger Ale, Ginger Beer, Club Soda 


SEARS, ROEBUCK 
Corporate 


SHELL OIL COMPANY 
Gasoline and other automotive products 
and services 


SHELL CHEMICAL COMPANY 
STEUBEN GLASS 
ZIPPO MANUFACTURING COMPANY 


London 
AIR CANADA 
AMERICAN EXPRESS 


BASS, MITCHELLS & BUTLERS 
Worthington Beers 


BRISTOL-SIDDELEY ENGINES 
BRITISH EGG MARKETING BOARD 
BRITISH TURKEY FEDERATION 


CENTRAL OFFICE OF INFORMATION 
British Government Export Advertising 


DECIDUOUS FRUIT BOARD 
OF SOUTH AFRICA 


DORNAY FOODS 
Dine creamed potato mix 


FISONS 
Corporate, agricultural fertilizers 


GAS COUNCIL 
Heating, cooking and refrigeration 


GILLETTE SAFETY RAZOR COMPANY 
Right Guard, Foamy, Spruce, new products 


HERTZ INTERNATIONAL 
Car rental 


HP SAUCE 
Sauces and baked beans 


IMPERIAL CHEMICAL INDUSTRIES 
Corporate and divisional publicity 


ICI FIBRES 
‘Terylene, Crimplene, Ulstron, Bri-Nylon 


LEA & PERRINS 
Worcester Sauce 


NATIONAL DAIRY COUNCIL 
(and eight other Statutory Boards) 


THE OBSERVER 
Newspaper and colour magazine 


OMEGA WATCH COMPANY 


PETFOODS 
Bounce, Mick 


JOHN PLAYER & SONS 

Medium Navy Cut, Gold Leaf, No. 6 
cigarettes, Finos cigars, Sherwood and 
Digger tobaccos 


RANKS HOVIS McDOUGALL 
New products 


RECKITT & SONS 
Wonderset hair spray 


REDIFFUSION 
Commercial television stations, TV and 
Radio sales and rentals 


REDITUNE 
Taped music 


RONSON PRODUCTS 
Lighters 


ROWNTREE 

Aero, Beech-Nut, Blue Riband biscuits, 
Caramel Wafers, Sun Pat nuts and peanut 
butter, new products 


J. SAINSBURY 


SCHWEPPES 

Tonic, Bitter Lemon, American Dry Ginger 
Ale, Dry Ginger Ale, Soda Water, Coaster, 
Lemonade Shandy, Jams, Jellies, 
Marmalades, new product 


SHELL INTERNATIONAL 
PETROLEUM COMPANY 
Corporate 


SHELL-MEX & B.P. 
Shell Petrol and other automotive products 


TEA COUNCIL 


UNILEVER 
BATCHELORS FOODS 
Canned vegetables 


LEVER BROTHERS & ASSOCIATES 
Blast oven cleaner, Sheen furniture polish, 
Vigor spray cleaner, new products 


VAN DEN BERGHS 
Spry, Delight margarine, new products 


T. WALL & SONS 
Yogurt, new products 


UNITED MARKETING 
Bostik adhesives 


WESTMINSTER BANK 


Frankfurt 


A.E.G. 
Corporate, power tools, 
household appliances 


ALLGAEUER ALPENMILCH 
Alete baby food 


AMERICAN EXPRESS 


DEUTSCHE LUFTHANSA 
Corporate, passenger and freight, 


DEUTSCHE SHELL 
All products and services 


DEUTSCHE SHELL CHEMIE 
Chemical products, Vapona Strip Insecticide 


DIREKTSERVICE FLY AND DRIVE 
Co-operation Lufthansa and Hertz 


FRANKFURTER BANK 


GILLETTE ROTH-BUECHNER 

Gillette razor blades, safety razors and foam, 
Techmatic razors, Rotbart blades, 
Dippity-Do, new product 


HERTZ INTERNATIONAL 
Car rental 


JOHNSON-GRUENOL CHEMIE 
Floor polishes 


MERCEDES-BENZ 


REEMTSMA 
Juno cigarettes 


RICCADONNA 
Vermouth 


OUTSPAN ORGANISATION 
Oranges, grapefruit 
UNILEVER 


ELIDA 
New product 


MARGARINE-UNION 
Palmin cooking fat, 
Palmin Spezial cooking fat, 
Sanella margarine 


SUNLICHT 
Bio-Luzil pre-washing powder, 
new products 


ZELLSTOFFFABRIK WALDHOF 
Zewa-Lind toilet tissue 


‘Toronto 
AMERICAN EXPRESS 


BRISTOL-MYERS 
Ban, Bufferin, Excedrin, Fact, Score, 
Softique, Vitalis 


CAMPBELL SOUP CO. 
Heat-processed soups, 
Pepperidge Farm products 


CANADIAN INTERNATIONAL PAPER 
Corporate, building products 


GENERAL FOODS 

Yuban coffee, Instant Yuban, Jell-O Instant 
Pudding, Minute Rice, Whip’n Chill, 
Sun-up, Rally, Gaines Professional Service 
Plan, Gaines Meal, Gravy Train, 

Top Choice, new products 


C. EF HATHAWAY 
Men’s shirts 


HERTZ INTERNATIONAL 
Car rental 


JOHNSON & JOHNSON 
Non-woven and hospital products 


KNAPE & VOGT 


LEVER BROTHERS 
Lucky Whip, Imperial, Good Luck, Solo, 
Dishwasher ‘all’, Surf, new product 


LONDON LIFE INSURANCE 


MEAD JOHNSON NUTRITIONALS 
Metrecal, Pablum, new products 


MERCEDES-BENZ of CANADA 


MOFFATS 
Major appliances 


ROWNTREE 
Candies 


ORTHO PHARMACEUTICALS 


SCHWEPPES 
Tonic, Bitter Lemon, Bitter Orange, 
Ginger Ale, Ginger Beer, Club Soda 


SHELL CANADA 

Gasoline and other automotive products 
and services, agricultural and 

industrial chemicals 


SHEPHERD CASTERS 
TRADERS GROUP 


WEDGWOOD 
China, dinnerware 


ZIPPO MANUFACTURING COMPANY 


Melbourne 
AMERICAN EXPRESS 
F&T INDUSTRIES 


Footwear, Clothing & Furnishing, Plastics 
and Rubber, Floorcoverings, Vinyl! Tiles, 


Wool Tops 
COTTEE’S-GENERAL FOODS 


Jams, Jellies, Toppings, Cordials, Instant 


Puddings, new products 
GENERAL DYNAMICS 


HERTZ INTERNATIONAL 
Car rental 


MASSEY-FERGUSON 


Agricultural and Industrial Equipment 


MEAD JOHNSON 
Metrecal, Enfamil 


UNILEVER 
ROSELLA FOODS 
Canned Soups, Flora Margarine 


ROWNTREE 
Smarties, Kit Kat, Jelly Tots, Aero, 
Fruit Pastilles, new products 


SHELL CHEMICALS 
Insecticides, Agricultural and 
Industrial Chemicals 


Paris 
AIR CANADA 
AMERICAN EXPRESS 


HERTZ INTERNATIONAL 
Car rental 


Vienna 
AIR CANADA 
AMERICAN EXPRESS 


A. WEINER 
Radio and television sets, portables, 
stereo equipment, tape records 


CONSTRUCTA 
Washing machines, dish washers 


DONAU CHEMIE 
Fertilizer 


FELIX AUSTRIA 
Baby food, tinned food, ketchup, 
potato powder 


A. GERNGROSS 


Retail chain store 
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HEA-WERK 
Car radios, portables 


HERRBURGER u. RHOMBERG 
Bed linen 


HERTZ INTERNATIONAL 
Car rental 


MARS INCORPORATED 
Candies, Pet foods, Uncle Ben’s Rice 


MECNAROWSKI & CO. 

Zwitsal baby cosmetics, Topdent denture 
adhesive, Ice Fresh after shave, ‘Iaylor- 
Nagel-Neu artificial fingernails 


PHILIPS 
Household electrical appliances 


SHELL AUSTRIA 

Gasoline and other automotive products 
and services, agricultural and 

industrial chemicals 


Chairman and Chief Executive 
Vice-Chairman 


‘Treasurer 
Secretary 
Assistant ‘Treasurer 


WIENER STADTISCHE 
Life insurance 


Milan 


AIR CANADA 
AMERICAN EXPRESS 


BANCA VONWILLER 
Morgan Guaranty Trust 


BRISTOL-SIDDELEY ENGINES 
Aero, Marine and industrial engines 


ESSEX 
Hosiery 


ESTASIS 
Furniture 


W. & A. GILBEY 
“Black Prince” Whisky 


Directors and Officers 


David Ogilvy 
Donald Atkins 
James Benson 

John Elliott, Jr. 
James R. Heekin, Jr. 
Andrew Kershaw 
AAAS Ross 

Alan N. Sidnam 
Stanhope Shelton 

E. Esty Stowell 


Shelby H. Page 
Stanley Pigott 
John Nettleton 


G.S.D. 
Underwater swimming equipment 


HERTZ INTERNATIONAL 
Car rental 


I.C.I. (EUROPA) FIBRES 
Bri-Nylon, Terylene, Crimplene 


MERRILL LYNCH, PIERCE, 
FENNER & SMITH 


3M MINNESOTA ITALIA 


PRODOTTI ALIMENTARI 
INTERNAZIONALI 
“PAI” potato crisp, new products 


SIDOL 
Scotch Brite scourer-pad 


TIGULLIO 
Basil sauce, mayonnaise and other sauces 


Creative Director O&M New York 

Chairman O&M London 

Managing Director OkM London 

Chairman O&M New York 

President O&M New York 

Chairman O&M ‘Toronto 

Deputy Managing Director O&M London 
Vice-Chairman O&M New York 

Vice-Chairman, Creative Director O&M London 
Director O&M New York 
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